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Excellence in performance, economy, efficiency and reliable design has earned
PRINOTH the reputation of being the most innovative provider of efficient
snow groomers. Through acquisition opportunities in 2009 and 2011, PRINOTH
diversified its portfolio to include two additional business units — tracked and
vegetation management vehicles — for use in a range of applications under the
most demanding and difficult conditions. PRINOTH is part of the parent group,
High Technology Industries, which has 61 affiliates, more than 100 sales and
service points, and 3,500 employees worldwide.
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Innovation for Optimization
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PRINOTH is committed to innovation, customer service, the health and wellbeing of our people, and a continued effort to conduct business using the most
sustainable methods available.
PRINOTH takes pride in consistently meeting the needs and exceeding
the expectations of its customers all over the world, whether that means
transforming unused scrubland into agricultural land or grooming the perfect
slopes at a world-class mountain ski resort.
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LEADERSHIP MESSAGES

MOVING
MOUNTAINS
TOGETHER

Horst Haller, CEO PRINOTH Snow Groomers

LEADERSHIP MESSAGES
An increasingly important component for the future
success of any business, and any industry, is the
prioritization of sustainability. With a renewed sense
of commitment to sustainable operations, PRINOTH
will be a leader in shaping the future of the snow
groomer and tracked vehicle industries.

What does sustainability mean to me at PRINOTH?
It means we strive to be the best we can be through
concerted efforts and actions that move us toward a
more sustainable business. It means we will continue
to be at the forefront of snow groomer and tracked
vehicle technology and innovation.

Our vehicles are becoming more powerful, maneuverable and
versatile, setting new standards in efficiency and environmental
protection. PRINOTH was the first manufacturer in the world
to offer an entire fleet that met the Stage IV exhaust emission
standards, with Stage V technology already introduced in 2019 on
specific models. Additionally, our rigorous training programs for
operators and technicians as well as digital on-board solutions
clear the path to increased efficiency for all our customers around
the world.

We are already on our way toward a more sustainable future: through
the introduction of our Stage V engines, which ensure our vehicles
are operating as clean as possible; through the use of our software
systems like SNOW HOW, which help customers learn how to optimize
their operations, and in turn help them become more sustainable;
and through the continuous improvements of our manufacturing
processes to reduce energy consumption and lessen our carbon
footprint. As a company, we are all fully and continually embracing
green initiatives within the workplace… the list goes on!

We will continue to make improvements to minimize the
environmental impact of our manufacturing process, like reusing
electricity that we generate on the production line. We are also
proud to be ISO 14001 certified, demonstrating that PRINOTH
has an effective system for minimizing its environmental impact.
Our Code of Ethics has clearly defined our commitment to the
well-being of our people, focusing on respect, equality, working
environment and safety in the workplace.

As we move into the future, PRINOTH will continue to invest in
sustainability. It’s a company philosophy that not only allows us to
stay competitive, but it’s simply the right way to work: a winning
strategy that will help us remain industry leaders in the tracked
vehicle sector.

I consider the pages that follow not just a look back on what we
have already achieved, but a clear vision for our future as industry
leaders committed to all pillars of sustainability.

The future looks bright, green and exciting!
Walter Piekarz
Vice President of Sales – Snow Grooming, North America

Horst Haller
CEO PRINOTH Snow Groomers
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SUS TAINABIL I T Y HIGHL IGHT S

SUSTAINABILI T Y HIGHLIGHTS

20.000 kWh

88,184 lbs

Energy per year fed back into the grid from
snow groomer “test cabin” on production
line, which is equivalent to electricity
consumed by 8 households per year

90% /
92.5%

Carbon dioxide
equivalent (CO2e)
reduction as a result of
2020 purchase of carbon
offsets as a participant
at NSAA Winter
Conferences

Total reductions of NOx and particulate matter
through first-to-market fleet of Stage III, IV
and V exhaust emission standards technology.

75

tons

Coal eliminated in 2018
through a new heating
system that uses untreated,
CO2-neutral wood
chips while generating
613,463 kWh of energy

53,014

Number of vehicle-miles and associated emissions
offset as a result of 2020 purchase of carbon offsets
as a participant at NSAA Winter Conferences

19.7%

Energy reduction between 2015
and 2019 in North America
from low-energy factory
consumption initiatives
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A SUS TAINABLE MINDSE T

A SUSTAINABLE MINDSE T
It is through the dedication and passion of our people, and interests from
our clients and communities, that we aim to strengthen our sustainability
commitments – and how we manage key issues across the organization
while maintaining regional uniqueness in our approach.
As we shift toward this more focused and sustainable mindset, we recognize the
importance of engagement with global industry networks that work to mitigate the effects
of climate change, protecting not only the playgrounds where winter sports are enjoyed,
but also the livelihoods of the people connected to the winter sports industry. Estimated at
over $7.6 million worth of jobs and $887 billion in economic revenue,1 these jobs extend
into countless sectors such as hospitality, hill operations, equipment and outdoor apparel
manufacturers, and countless other businesses that rely on the revenue from a robust
winter sports season.
Through membership, support and sponsorship with industry-specific organizations (see the
Communities section), we get the most up-to-date information and are able to identify
possible risks and opportunities, as well as areas where we can make considerable impacts.

As we shift toward
this more focused and
sustainable mindset, we
recognize the importance
of engagement with
global industry networks
that work to mitigate the
effects of climate change,
protecting not only the
playgrounds where winter
sports are enjoyed, but
also the livelihoods of the
people connected to the
winter sports industry.

From a product perspective, CLEAN MOTION by PRINOTH is our forward-looking corporate
philosophy that is not only synonymous with low energy consumption along with
environmental protection in ecologically sensitive areas, but also a pioneering approach to
vehicles that boasts versatility, efficiency, excellence in performance and a long service life.
And finally, we will also deepen our sustainability commitment because it is a priority for our
most valued resource, our people. We will ensure that we meet the needs of our employees,
and that we have a culture that fosters health, purpose and personal growth, ultimately
unifying us as a team and ensuring the long-term success of our organization.

1

protectourwinters.org/about-us
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INNOVATIVE
TECHNOLOGY
MEETS
EXCELLENT
PERFORMANCE
INNOVATION FOR OPTIMIZATION
Ernst Prinoth created the first snow groomer in 1962 and it
revolutionized the winter sports industry. In keeping with
this tradition of innovation, PRINOTH continues to invest
in research and development, ensuring its fleet is the most
technologically advanced solution in the marketplace.
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INNOVATION FOR OPTIMIZATION

Vehicle efficiency and sustainability are at the forefront of our
efforts. This enables our customers to optimize their resources,
mitigate emissions and, ultimately, deliver the best customer
experience — the perfectly groomed surfaces, the best snow
parks, the world-class racecourses.
Tapping into research at leading universities and companies helps us to fully
understand the possibilities available to our industry, make early decisions about
areas in which to innovate, and be first out of the gate with state-of-the-art and
cost-effective solutions when they are economically feasible and when ski resorts
have infrastructure in place to implement them.
TerraXcube climate chamber, Bolzano, Italy
SNÖRIK Euregio, University of Östersund, Sweden
Peak Innovations, Sweden
Centre for Sport Facilities and Technology (SIAT), Norway

CURRENT INITIATIVES
Clean Vehicles

PRINOTH prides itself in being a pioneer and
first to market with clean engine technology.
As of 2019, PRINOTH’s R&D objectives were
set to implement Stage V engine technology
on all its snow groomers, with a gradual
introduction to market in 2020, 2021
and 2022.

Norwegian University of Science and Technology (NTNU), Norway
Digital Twin Project with MC Innsbruck & Liebherr, Austria

CLEAN VEHICLES
The mission of delivering a top-notch snow
experience at this year-round indoor skiing,
snowboarding and sledging destination in
the United Kingdom was made for the HUSKY
STAGE V. The clean engine is critical for an indoor
application, while a larger blade and increased
HP and tiller have allowed the grooming team to
maintain the slope in record time.
BIG Snow, North America’s first indoor ski resort,
is also currently grooming its 180,000 square foot
snow-covered surface with a HUSKY. Its agility
and low emission engine make it the perfect
tool for such a special and emission-sensitive
environment.
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INNOVATION FOR OPTIMIZATION

SNOW HOW

The complete SNOW HOW program includes snow measurement and
fleet management systems that allow our customers to better manage
snow inventory and idling time, reducing artificial snow needs and
therefore water, energy and fuel consumption.
Snow Measurement
Developed by Leica Geosystems, this satellite-based system makes
accurate snow measurement possible for slopes, parks, pipes and ski
jumps, in real time. With data gathered from underneath the blade
and the grooming vehicle, which is then displayed on a monitor in
the cab, the operators can move the snow exactly where it needs to
be: by using a predefined target reference model, a precise shaping of
terrain is possible in a reproducible and efficient way.
Saving a 3-inch-thick layer of manufactured snow on a
2-mile-long by 300-foot-wide slope means approximatively
3.5 acre-feet less snow production will be needed.

SNOW HOW
The SNOW HOW system optimizes
snow management, from production
to distribution and preparation. Our
customers have reported savings
on resources, increased efficiency
levels and reduced costs as a result
of implementing SNOW HOW’s
Snow Measurement module.

The SNOW HOW system optimizes snow management, from production
to distribution to preparation. Our customers have reported savings
on resources, increased efficiency levels and reduced costs as a result
of implementing SNOW HOW’s Snow Measurement module.
Fleet Management
The Fleet Management software is a tool PRINOTH developed in-house
that helps track productivity and areas of improvement through
accurate vehicle monitoring and interactive linking of events such as
idling, tiller operating and winch deployment.
Data, including costs incurred, vehicle use, details about the slope
and the number of operating hours, is collected and analyzed. The
information is used to inform a way forward that optimizes grooming
performance while realizing a reduction in idle time and lower
fuel consumption, ultimately saving costs and resources as well as
increasing efficiency.
skadii: The Intelligent Ski Resort Platform
skadii is an open management platform designed to help our
customers manage their ski resort easily and efficiently through
a single access point. It combines the operational data of various
software and hardware providers — including the PRINOTH SNOW HOW
system — in a single intuitive user interface.
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INNOVATION FOR OPTIMIZATION

SNOW MANAGEMENT

EFFICIENCY

GLOBAL TECHNOLOGY LEADER

Snowmaking is dependent on substantial
energy, water and fuel consumption. So
as snow inventories become the most
important resource, solutions that help
our customers manage what they do have
are an essential component of ski resort
management.

• The snow groomer’s intelligent energy
distribution system can automatically
dispense power between tiller and
drive train according to workload
requirements, achieving optimal
efficiency.

• With our reputation as a technology
leader, PRINOTH is proud to be a trusted
partner on the global winter sports
scene and an official supplier at events
such as World Cups and the Olympics.

TRAINING

PRINOTH’s Operator and Technician
Training Programs enable ski areas to
get the most out of their snow groomers
and staff via comprehensive e-learning
and on-site one-on-one trainings. The
program’s goal is to gain in production
while improving parameters such as fuel
consumption, avoidance of vegetation
damage, optimal vehicle maintenance,
and efficient use of natural snow.

• The AUTOMATIC winch supports the
operator by managing the pulling
force demand, allowing the operator
to concentrate on working with the
blade and tiller. ECO-Mode reduces the
maximum pulling force and offers a
22% savings of winch energy.
• All PRINOTH snow groomers are
available with LED illumination,
providing the customer with a 57%
reduction in energy consumption
compared to using halogen lighting.

• Our operator experts, who work as
part of an in-house team, build perfect
slopes every time, and on time, that
last for the duration of competitions,
while our global after-sales support
minimizes any machine downtime.
• PRINOTH is also increasingly recognized
as a green supplier and is selected by
major events, such as Beijing Olympics
2022, because of our sustainable
offerings that include clean engine and
SNOW HOW solutions.

• The new generation of engines have
an increased efficiency and reduce fuel
consumption per kWh between 7% and
15% in the different segments.

EFFICIENT VEHICLES
All PRINOTH snow groomers are
available with LED illumination,
providing the customer with a 57%
reduction in energy consumption
compared to using halogen lighting.
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PEOPLE AND COMMUNITIES
The value of people cannot be overestimated.
We reinforce this message to our employees
so that a unified and compassionate culture
can prevail, extending beyond the walls of
our organization. We believe that the ideas,
intentions and actions of a healthy and
cohesive workforce can make meaningful
impacts in the communities where we operate.

OUR
GLOBAL
WORKPLACE
2020 PRINOTH SUS TAINABILI T Y OVERVIEW
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PEOPLE AND COMMUNITIES

FUTURE POLICY
CONSIDERATIONS
The forming of a green committee
to ideate, improve and innovate on
matters of sustainability.

PEOPLE
People are our greatest asset and have
pushed us the hardest for sustainability
improvements across our operations and
activities – strengthening our culture and
ability to make a positive impact.
Continuous improvement of the workplace is our
ongoing priority, as is a collaborative culture
where different perspectives are welcomed so
that our employees can always be proud of not
only what they are building but how they are
building it.
Our people need to feel safe, motivated and
supported. While a safe environment for all is
paramount, employees are increasingly feeling
motivated and supported by helping to create
and strengthen our sustainability efforts
and outcomes.
PRINOTH is a company that is closely connected to
the snow sport industry. These are activities that
spark joy for the participants and, more often than
not, take place in majestic, natural settings that
make people feel vibrant, happy and healthy. We
want our culture to mirror such joy.
We will continue to listen to new ideas from
many different sources and build on the nascent
programs that are already in place.

RECENT INITIATIVES
North America
• Ongoing workspace improvements that include an open-concept office with
increased light and space as well as collaborative work areas
• Promoting reusable food containers and eliminating the use of plastic
water bottles as well as other single-use plastic and coffee cups
• Stand-up desks in the meeting rooms to keep people engaged and
productive, reducing meeting times so that there is more actual work time
• Improved outdoor areas for breaks and alternative working spots
• Establishing a robust internship across business groups to support young
adults at the early stages of their careers
Europe
• Removing plastic water bottles from all vending machines – replacing with
still and sparkling water dispensers
• Distributing glass water bottles to each employee, reducing costs for
employees and eliminating much single-use plastic
• Curated selection of beverages to reduce spoilage and disposal of unused
PET bottles
• Promoting reusable food containers and eliminating the use of plastic
water bottles and other single-use plastic and coffee cups
• Changing to local food supplier to support the local economy and reduce
emissions associated with delivery of goods
• Ushering in compostable cutlery in the cafeteria
• Creating new Environmental Officer role to help facilitate and encourage
other employees to participate in the organization’s sustainability efforts
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PEOPLE AND COMMUNITIES

COMMUNITIES
When our employees connect with the
communities where we operate, this
extends beyond the concept of “giving
back.” These opportunities are rich
interactions between our employees
and community members, fostering a
sense of purpose beyond the day-to‑day
work, cultivating comradery among
team members and forging important
relationships with industry peers.
We know that our people are motivated to
engage in community-centric efforts, and we
look forward to continuing an employee-driven
approach to this very important aspect
of our sustainability goals.

LOCAL NORTH AMERICAN INITIATIVES
• Annual local charitable run entry fee for employees covered by PRINOTH
• Annual sponsorship of provincial hockey tournament, held in the
City of Granby (North American HQ location)
• Sponsor of the local “Dix10” Deck Hockey facility
• Ongoing clothing and toy collection by employees, for donating to local
organizations
• Supporter of the Partage Notre-Dame program that helps people in need
with initiatives that include on-site volunteering and sponsorship of meals
• Sponsor of the local Christmas parade in Granby
• Sponsorship of the university student Hoola One Project that saw the
development of a machine to clean beaches
• Partnership with SNOW OPERATING, which developed the Terrain Based
Learning Program™ that helps kids and novice skiers initiate their journey
in ski/snowboard sports
• Supplier for Winter4Kids (a New Jersey organization dedicated to improving
the lives, health and fitness of youth through winter activities)
• Sponsor of Learn to Ski & Snowboard Day (2018–2019)
• Donations totaling more than $100,000 to 20 health-related local
nonprofits, from the employee Charity Fund since 1996, and across all local
organizations, close to $200,000 since 2010

SUPPORTING OUR
LOCAL COMMUNITIES
Donations totaling more than $100,000 to
20 health-related local nonprofits, from the
employee Charity Fund since 1996, and across
all local organizations, close to $200,000
since 2010.
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PEOPLE AND COMMUNITIES

INDUSTRY AND ASSOCIATIONS
We are proud to be involved since 2019 with Protect
Our Winters, a nonprofit worldwide network and social
movement on climate that leads a community of
athletes, thought pioneers and future-thinking business
leaders to affect systemic solutions to climate change.
Another important PRINOTH commitment is our
support of the National Ski Areas Association (NSAA)
through high-level sponsorship opportunities. The
NSAA and other regional ski area associations help
us define what we can do as an organization both to
meet the increasing demands of our customers who
want to conduct business with sustainably responsible
suppliers while also maintaining the highest customer
experience standards.

FUTURE POLICY
CONSIDERATIONS
As we continue to support initiatives already
in place and build out community and industry
initiatives that align with our business objectives,
we will seek input from our people to understand
what is meaningful to them and encourage
ownership and leadership of these programs.

Since 2017, PRINOTH has invested over US$275,000
in sponsorships and donations related to the snow
grooming industry in North America.
In 2018, parent company HTI Group demonstrated its
commitment to community with more than €900,000
endowed in donations to nonprofit organizations and
sponsorships of cultural and sporting activities.
The following is a summary of PRINOTH North America’s
industry involvement:
Sponsorships
FIS World Cup Events
US Ski Team
Protect Our Winters (POW)
Cutter’s Camp

Intermountain Ski Area
Association (ISAA)
Midwest Ski Area
Association (MSAA)
National Ski Areas
Association (NSAA)

Various alpine ski, crosscountry ski and snowboard
events

Ontario Ski Resort
Association (OSRA)

Affiliations

Pennsylvania Ski Area
Association (PSAA)

Association des Stations de
Ski du Québec (ASSQ)
Atlantic Ski Resort
Association (ASRA)

Pacific North Ski Area
Association (PNSAA)

Ski Areas of New York
(SANY)
Ski New Hampshire (SKINH)

Canada West Ski Area
Association (CWSCAA)

Utah Ski & Snowboard
Association

Colorado Ski Country USA
(CSCUSA)

Vermont Ski Area
Association (VSAA)

Cross Country Ski Areas
Association (CCSAA)

Various snowmobile
associations in
United States & Canada
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OUR
GLOBAL
FOOTPRINT
OPERATIONS AND ENVIRONMENT
At PRINOTH, we are known for producing world-class
machinery. How we produce our products plays an
increasingly important a role. Today, our focus is on going
beyond regulatory considerations when it comes to our
manufacturing and production operations, corporate and
sales offices, and the relationships that we have with supply
chain partners.
We want to ensure that we have measures in place that will
allow us to grow without compromising the environment,
while supporting customers who desire or require
sustainable practices from their suppliers, and to be viewed
as a company that is genuinely moving toward sustainability
in our industry.
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OPERATIONS AND ENVIRONMENT

OPERATIONS
CORPORATE INITIATIVES

NORTH AMERICAN INITIATIVES

• ISO 14001 certification: The international standard that
specifies requirements for an effective environmental
management system (EMS). It provides a framework that an
organization can follow, rather than establishing environmental
performance requirements2

• Factory LED conversion and other low-energy-consumption
initiatives between 2015 and 2019, resulting in a 19.7%
reduction of energy use

• Main components are not manufactured on site, so removing the
welding stage has eliminated hazardous waste disposal
• Paints: PRINOTH uses water-based paint instead of oil at
its facilities
• Carbon footprint offset for participation at NSAA trade shows:
2020 purchase of carbon offsets is the equivalent to the
reduction of 88,184 pounds of carbon dioxide equivalent (CO2e)
or the equivalent emissions associated with 106,028 vehiclemiles traveled

• Converted lighting in parking lot and in the yard
• Upgrade of HVAC system, providing between 25% and 35% of
gas reduction
• Seven “air curtains for garage doors” that improve the
heating system in the factory, lowering gas consumption by
approximately 26%
• All old furniture at the offices is donated to local charities
• Wooden pallets and cardboard shipping materials are shipped to
local mills to be used for biomass; all other packaging materials
are recyclable and disposed of accordingly
• Electric car charging stations

2

asq.org/quality-resources/iso-14001

DYNAMIC
ENVIRONMENTS
Dynamic environments
were implemented to
stimulate creativity
and teamwork.
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OPERATIONS AND ENVIRONMENT

EUROPEAN INITIATIVES
• Snow groomers are tested along the production line in the
“test chamber,” where the machine is electrically braked,
generating electricity, which is then fed back into the grid
(approx. 20.000 kWh per year, equivalent to the electricity
consumed by approximately eight households per year)
• Telfs spare parts warehouse became paperless in 2019,
thanks to a substantial investment in digitization and the
introduction of scanner/barcode technology
• Introduction in 2020 of LED lighting in the PRINOTH
production facility in Sterzing/Italy, leading to a reduction
of our total energy consumption
• In 2018, we generated 613,463 kWh of energy with a new
wood chip system in Herdwangen; instead of coal, untreated
and CO2-neutral wood chips were used as fuel for this heating
system, eliminating 75 tons of coal
• More than 40,000 kilometers per year in use of electric cars
since 2018
• Company cars and 30 bicycles made available for
employee use
• Carpooling is in effect with company-run buses for commuters
and for cafeteria shuttling
FUTURE POLICY CONSIDERATIONS
• Audit suppliers and their proximity to Granby operations and
consider partners who are in, or close to, the region to reduce
transportation-related emissions
• 2020 will see the launch of a noise-canceling study. The
objective is to improve the environment in the manufacturing
plants and will be a central focus for health and safety over
the next five years

NOISE CANCELING
2020 will see the launch of a noisecanceling study. The objective is
to improve the environment in the
manufacturing plants and will be a
central focus for health and safety
over the next five years.
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As we move into the future,
PRINOTH will continue to invest
in sustainability. It’s a company
philosophy that not only allows us
to stay competitive, but it’s simply
the right way to work: a winning
strategy that will help us remain
industry leaders in the tracked
vehicle sector.
The future looks bright, green
and exciting!
Walter Piekarz, Vice President of Sales – Snow Grooming, North America

Concept and Design: THE WORKS DESIGN COMMUNICATIONS

PRINOTH HEADQUARTERS
PRINOTH AG
Brennerstraße 34
39049 Sterzing (BZ)
Italy
Tel. +39 0472 72 26 22
NORTH AMERICAN HEADQUARTERS
PRINOTH LTD
1001 J.-A.-Bombardier Street
Granby, QC J2J 1E9
CANADA
Tel. +1 450 776 3663
prinoth@prinoth.com
www.prinoth.com

